
 

 

IDCCA 
January 

2018 
Newsletter 

 

Issue #24 

  IN THIS ISSUE NEWS FROM AROUND THE ASSOCIATION 

Issue 24 
IDCCA NEWSLETTER January 2018 

The Illinois Democratic County Chairman’s Association is a state wide, grassroots Democratic political organization. It is made up of the elected Democratic 

County Chairman in all 102 counties in Illinois. The mission of the IDCCA is to help elect Democrats in each county while continuing to grow the Democratic 

Party in the State of Illinois. Rock Island County Chairman Doug House is the President of the Illinois Democratic County Chairman’s Association. 

Paid for by the Illinois Democratic County Chairman’s Association. A copy of our report is (or will be) available for purchase from the Illinois  

State Board of Elections, Springfield IL 

 
Printed in house. Labor Donated 

President’s Message 
By: Doug House, President IDCCA 

      Chairman, Rock Island County Democratic Party 

      

Let’s Get Going! Its 2018! 
 
There’s no turning back. It’s 2018 and our 
chance to harness the enthusiasm for 
change is now more important than ever. 

Democrats throughout Illinois are 
motivated and engaged. And the IDCCA 
is building upon the remarkable growth 
and strength of the past two years where 
we’ve enacted our plan to recruit, 
organize and train Democrats and 
progressive-minded activists to build the 
strongest Democratic Party in every 
corner of Illinois. 2018 begins the third 
year of our three-year effort and, thanks 
to thousands of partners like you, our 
foundation to retain and reclaim elective 
offices is solid. 

Last fall, at our Candidate Boot Camp, the 
IDCCA trained the finest, most diverse 
collection of candidates Illinois has likely 
ever seen. These determined Democrats 
are already utilizing that training and 

they’ve have launched successful 
campaigns that many agree are favored 
to win! 

Working with our partners, the IDCCA 
has helped to build a robust group of 
over 2,000 newly-trained 
committeepersons and determined 
activists. These folks are moms and 
dads, students, small business owners, 
retirees and everything in between. 
They’re Illinoisans who share a vision of 
a state that can grow jobs, ensure a 
strong and stable health care system 
and invest in an education network for 
every learner, regardless of their zip 
code. Already, these committed 
Democrats are staffing campaigns and 
County Party Organizations throughout 
the state.  

 

 

[Continued on pg. 2] 

Precinct Committeeman Recruiting 
We are recruiting Democratic Precinct 
Committeeman statewide to assist with 

the grassroots effort to build the Demo-
cratic Party in Illinois. If you are interested 
in being a part of this grassroots effort, 

please email dan@ildcca.org with you 
name, address, phone, email, county and 
precinct. Your County Democratic Party 

Chairman will contact you immediately!  
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Keith Ellison Endorsement—Page 3 
 

2018 IDCCA Training Plan —Page 4 
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For the IDCCA, all of this is part of the 
plan. We’re following the blueprint we 
mapped out two years ago and, with the 
help of thousands of players, we’re 
executing our design with passion. While 
we’re ready to win, we know there’s so 
much more work to be done. Work that 
can only be completed with your 
continued engagement.  

Even though voters barely elected Bruce 
Rauner to take charge, he’s admitted 
that he’s not in charge of Illinois 
government. It’s evident that he’s never 
even tried to work to improve our state. 
His approach has been to take no 
responsibility, degrade anyone who 
doesn’t agree with him and hope that his 
campaign machine will save the day. The 
only jobs he’s created has been a few 
extra gigs for producers of political 
commercials. It’s just not acceptable. 

But make no mistake, the Bruce Rauner 
Lie Machine is warmed up and humming. 
They’re working overtime to blame their 
litany of failures on Democrats. They’re 
already distracting voters away from 
their inaction that tripled our state’s 
unpaid bill backlog to over $16 billion. 
They’re plotting ways to hide their 
destruction of our state’s higher 
education system. They’re doubling-
down on the idea that it isn’t their 
failures that are largely connected to the 
exodus of jobs and population.  

Don’t buy the lies. And don’t let your 
friends, colleagues, family members or 
neighbors accept them either. 
Democrats aren’t to blame. In fact, it’s 
Democrats who’ve had to carry the 
tough burden of fixing many of the 
problems caused by Bruce Rauner’s gross 
mismanagement.  

Bruce Rauner and his band of Rauner 
Republicans haven’t earned another 
term in office. But they’re not about to 
stop trying through lying – just as we’ve 
seen them do year after year. 

But this is 2018. Together, Democrats 
and the IDCCA are more organized than 
ever before. We’re planning and 
executing every day to help bring victory 
to every office in Illinois. And we can do it 
because of your selfless support and 

commitment to victory. 

For what you’ve already done, thank you. 
For what we need you to do in the months 
to come, thank you in advance. 

I hope you’ll stay tuned for many more 
exciting developments for your Illinois 
Democratic County Chairs Association. 

In Unity, 

 

Doug House 
IDCCA President 
Rock Island County Democratic Party 
Chairman 
@ILDCCA @RICoDemocrats 

_______________________________________ 

Facebook is Local 
By Jessica Ellison Thomas   

This past week, Representative Cheri Bustos 

was on NPR’s Morning Edition reiterating that 

“all politics is local”. Her recent report Hope 

From The Heartland is a way to take a look at 

the best practices of Democrats who have 

successfully run and won in red districts 

because they were able to localize their 

elections. Facebook Groups and a public 

Facebook Page are two ways to stay local 

online. 

 

One unlikely tool that you can use to more 

effectively communicate locally is Facebook 

Groups. After all, this is largely the reason that 

grassroots organizations have all turned to 

social media to quickly and efficiently 

mobilize. 

 

As with everything you do, creating a 

Facebook Group should be intentional. Always 

ask yourself, “What is my goal, and how will 

this help me accomplish it?” Facebook Groups 

are a great way to community with 

conversation topics being provided by all 

members of the group. 

 

Groups can be public, closed, or secret, and 

each of these settings has its own purpose. 

Public groups are easy to find, and the 

conversations and events that are happening 

within a public group are just that: public. 

Local business owners and their patrons may 

want to create a public group to share 

information about what is happening in that 

local business district. A closed group can be 

found, but a person has to be a member of the 

group in order to see and participate in the 

conversations and events that are happening 

there. Many groups that grassroots 

organizations have created are closed to 

protect the membership and discussions 

happening there. Secret groups cannot be 

found, and members must be invited to join 

them. A great use of a secret group would 

be to organize precinct committee people 

across your county. 

 

A Facebook Page, though people can 

interact with it, is more of a professional 

business page. Facebook Pages are always 

public, and the conversation there is more 

often one-sided than not, allowing the page 

owner to generate content while people 

who like the page can comment and interact 

with it. The benefit to a Facebook page is 

that is can be used to run advertising 

campaigns. 

 

Regardless of whether you choose to have a 

Facebook Group, a Facebook Page, or both, 

these are great ways to make politics local. 

A Facebook Group opens a dialogue among 

members of a community, connecting them 

to each other and giving you a sense of their 

thoughts and needs while a Facebook Page 

can help people in your district feel 

connected to you and the things you do 

daily to represent them as an elected 

official. 

____________________________________ 

 

End Prohibition, 
Regulate Marijuana, 
Make Illinois Safer 
By Bret Bender    

Several Illinois Democratic 
gubernatorial candidates and 
Democratic candidates across the 
county are openly running on a 
platform that includes the legalization 
and regulation of cannabis for adults.  
One such candidate, Gov. Phil Murphy 
in New Jersey, has already taken office. 

It’s a brave new world for elected 
officials.  Four years ago, support for 
legalization could hardly be whispered 
by a mainstream, major party candidate 
for office, but the public’s attitude has 
certainly evolved.  Gallup found record 
support for a taxed and regulated 
cannabis market in October 2017, with 
64% of Americans in favor, including 
51% of Republicans –  

(Continued on page 3) 
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the first time a majority of Republicans 
has supported legalization.  Pew also 
found its highest level of support in 2017 
at 61%, up from 57% a year ago and 
twice what it was in 2000.  Here in 
Illinois, the Paul Simon Public Policy 
Institute found 66% of Illinoisans support 
or strongly support a regulated system 
here, up from 51% support in 2016. 

Illinois has been on the policy reform 
path for some time now. The state’s 
medical cannabis pilot program has been 
in operation since 2015. However, as a 
highly regulated program that requires 
patients to submit to background 
checks, has one of the shortest approved 
conditions lists in the country and one of 
the few not to include a pain condition, 
and as becoming a patient can 
jeopardize ones ability to renew a FOID 
Card or purchase new firearms, the 
program excludes many would-be 
patients. Only about 25,000 patients 
have entered the program, or less than 
2% of the 750,000 Illinoisans who 
consume marijuana each month.  

In 2016, lawmakers decriminalized 
possession of a small amount of 
cannabis. It was a step in the right 
direction because it prevented 
individuals from being saddled with 
harmful criminal records. But it fell short 
of a comprehensive solution for two 
reasons. First, it left the ongoing 
cultivating, transporting, and selling of 
cannabis in the hands of criminals. And 
secondly, even though we aren’t 
arresting and jailing people at previous 
rates, minorities are still receiving a 
disproportionate amount of the tickets.  

Decades of prohibition have not 
impeded the demand for or access to 
cannabis and numerous studies point out 
it is much less harmful than alcohol.  For 
example, emergency room visits related 
to alcohol outpace marijuana-related 
visits 10-to-1 in  

Colorado. The millions of people spend 
each year on marijuana goes into the 
pockets of criminals and their cartels 
whose products aren’t tested for safety 
and who don’t pay taxes. Dealers also 
often sell far more dangerous drugs such 

[Continued from pg. 2] 
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as illicitly obtained pharmaceuticals, 
opiates, and other drugs; and they don’t 
card their customers for age. Prohibition 
hasn’t worked and it isn’t about to start. 

Despite 30 states having medical cannabis 
programs, eight with regulated programs 
that allow anyone over 21 to purchase 
marijuana legally, and a few more states 
that appear close to adopting similar 
regulated programs, Attorney General 
Jeff Sessions recently rescinded a 
Department of Justice memo from 2013, 
known as the Cole Memo, that instructed 
federal prosecutors to make prosecuting 
legally operating medical cannabis 
businesses their lowest priority in 
enforcing federal law as long as those 
businesses were following some 
guidelines such as denying access to 
children and not distributing across state 
lines.  It was a surprise move as President 
Trump said multiple times during the 
campaign that marijuana was a states’ 
rights issue that the federal government 
should stay out of.  Even after Sessions’ 
decision, it is still local prosecutors who 
have the discretion of whether to 
prosecute state legal cannabis businesses.  
As long as a cannabis industry remains 
highly regulated, there is little reason to 
expect prosecutors would go after an 
industry that employs more than 20,000 
people in each of Washington and 
Colorado and is expected to generate $5 
to $7 billion of economic activity a year in 
California. 

In spite of Sessions’ decision, Chicago 
Democrats State Rep. Kelly Cassidy and 
State Sen. Heather Steans, along with 
their Republican co-sponsors, plan to 
continue a push to bring a tax and 
regulated cannabis market to Illinois. 
Currently, Illinois has one of the most 
highly regulated medical cannabis 
programs in the country — one that even 
gives law enforcement 24-hour access to 
cameras inside cannabis facilities – and 
that’s not likely to change in a new non-
medical industry.  As such, federal 
prosecutors should have no reason to 
doubt the integrity of the industry here.  
Furthermore, revenue generated from the 
sale of cannabis will go to schools, 
addiction recovery services, and anti-
cannabis youth education programs. 

To ensure this change is done right, over 
the past year Steans and Cassidy have 
held four legislative hearings on the topic 
with more to come, and they’ve met with 
interested parties – supporters and 
opponents alike – from around the state 
and country.  We expect a new bill will be 
filed early in the 2018 legislative session, 
taking into consideration the lessons 
Illinois has already learned from its 
medical cannabis program, testimony 
from national experts, and the many 
lessons from the other legalization states 
that have gone before Illinois.  

Lessons we are hearing from other states 
include the need to start gathering 
detailed health and law enforcement data 
before the program starts so we can track 
progress over time. That was the 
conclusion of researchers from the 
Colorado Department of Public Health, 
who recently published a report entitled 
Lessons learned after three years of 
legalized, recreational marijuana: the 
Colorado experience.   

While the study noted that teen usage 
rates have not increased since legalization 
(despite dire claims by opponents), 
researchers suggested that more 
comprehensive data would have been 
helpful. Illinois lawmakers are taking 
these lessons to heart, and we expect to 
see provisions addressing these and other 
areas in next year’s legislation.  

If you would like to learn more about the 
2018 legislation or what is going on in 
legalization programs in other parts of the 
country, I am eager to come visit local 
meetings.  As the Illinois political director 
for the Marijuana Policy Project, I am in a 
good position to talk with you about the 
current efforts underway. I also helped 
draft the state’s medical law and worked 
in a cultivation center and dispensary in 
Illinois prior to my current position with 
MPP, so I’m able to answer any questions 
you may have.  

 

 

 

 



 

 

How to Run For Office: Some 
Real Talk on Voter Contact 
Expectations 
By Natasha Smith, @traindems 

“Politics is about shaking hands and 

kissing babies.” 

Has anyone ever actually said that to you? 

While it’s a tad simplistic, there is a 

tremendous amount of truth to the 

statement. The truth is, politics is about 

voter contact. 

Voter contact means introducing yourself 

personally (and with volunteers) directly 

to the voters. Most of the time voter 

contact means knocking doors and 

making phone calls, but it also includes 

glad handing and working the crowd at 

events, train stations or even county fairs. 

While there’s no way that you’re going to 

be able to talk to every single voter that 

you need to win your election, you can still 

meet with the portion of voters that will 

make the largest impact on your 

campaign. 

Research consistently shows that the 

most effective way to win over a voter to 

vote for you is personal contact. Think 

about it. Who would you be more likely to 

vote for: a person who reached out to you 

and had a personal conversation or the 

person you never met and only saw an ad 

or received a mailer for? 

Now, we are not arguing that paid ads 

don’t work. They do. However, most 

voters never meet any candidate and so 

they use ads to help inform their decision. 

Before you go out into the field, there 

are a few things you should be 

prepared for. 

Canvassing can be a physically taxing 

ordeal — be sure to bring water, a snack, 

campaign literature, clipboards, pens, and 

anything else you might need while going 

door-to-door. You don’t want to waste 

your time at the local convenience store 

picking up supplies! 
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Will you need an umbrella? 

You’ll also want to be sure to check the 

weather forecast before you go out: most 

campaigns will canvass rain, snow, or shine 

because they’ll have brought the necessary 

outdoor wear for the day. A little rain never 

hurt anybody, but if there’s a blizzard 

outside you might want to think about 

rescheduling. 

You’ve asked an individual to vote for you 

— what’s next? 

The voter will pick one of the following 

three options. Here’s what to do: 

YES: Congratulations! You’ve convinced 

this person to vote for you and have gotten 

a solid promise for their vote on Election 

Day. Mark them down as a 1 or a check 

(depending on the system you’ve decided 

to use*) and move on to the next house. 

We explain the systems in our Contacting 

and Tracking Your Voters course. 

MAYBE: The upside is that this voter isn’t a 

dead end. The downside is that you’ll have 

to spend more resources trying to sway this 

voter. This person will require more time to 

make their decision and you or a volunteer 

will have to follow up with the individual to 

try to convince them to vote for you. Tell 

this person that your campaign will be in 

contact with them at a later date to discuss 

their vote again. 

NO: Believe it or not, a hard no answer is 

actually a good thing. You don’t have to 

waste your resources on this person 

anymore. A definitive no is definitely a 

good thing. We’d rather hear a hard no 

than have to spend more time and effort on 

a wishy-washy voter who refuses to 

commit to voting for you! 

If you’ve hit a patch of consistent hard no’s, 

don’t be discouraged. It might be beneficial 

to reassess the area you’re targeting and 

find a better zone to canvass in. You’ll likely 

be able to find more swing voters you can 

convince to vote for you. 

NOT HOME: If the voter isn’t home, don’t 

immediately move on! Be sure to leave 

evidence that you tried to contact the 

resident. A personal note along with 

some campaign literature can go a long 

way. It proves that you took the time to 

try to engage with that person — this 

impression can be helpful when 

Election Day comes. Just be sure to not 

put your campaign lit in their mailbox! 

Aside from this being against federal 

law, it leaves a bad impression on the 

voter. Leave your note and campaign 

lit under the doormat or somewhere 

else that’s visible on the porch where 

the resident will see it. 

You should also be conscious of your 

timing when contacting voters. There 

are somewhat unspoken ground rules 

regarding when it’s appropriate to be 

contacting individuals at their home. 

Basically, anytime before 9 am and 

after 9 pm and before noon on Sunday 

is off-limits. It’ll result in a grumpy 

voter and will likely lead to that person 

not voting for you. 

Canvassing is fun!  

The best times to knock on doors are 

during early evenings, from about 4–7 

pm and Saturdays. Most people will be 

home around this time and contacting 

people during these times will actually 

be worthwhile. 

Also be aware of local events! If there’s 

a major hometown sporting event, for 

example, going on and you’re out 

knocking doors during that time, it’s 

likely that not enough people will 

answer their doors to making your 

canvassing worth the time and effort 

you’ve put into it. 

So, why do we do all this? Well, it can 

be the difference between winning and 

losing an election. Engaging voters in 

personalized contact humanizes your 

campaign and really helps you toward 

success. If executed correctly, this part 

of the campaign is enormously 

rewarding. 

http://www.upworthy.com/ever-wonder-why-politicians-kiss-babies-the-answer-is-weirder-than-you-think
http://www.upworthy.com/ever-wonder-why-politicians-kiss-babies-the-answer-is-weirder-than-you-think
https://nationaldemocratictrainingcommittee.schoolkeep.com/learners/sign_in
https://nationaldemocratictrainingcommittee.schoolkeep.com/learners/sign_in


 

 

Update from the College Demo-
crats of Illinois 
By Jack McNeil, President, College Democrats 

of Illinois, @CollegeDemsIL 

 

Last week, the Illinois College Democrats 

PAC was officially launched, and in first 24 

hours we raised nearly $500.Thanks to the 

help of the ILDCCA, Zach Koutsky and Tom 

Bowen, our executive board and finance 

director Victoria Koffsky, and our newly 

appointed finance council that features 

party leaders and College Dem alumni 

alike (Ben Head, Annie Kehler, Magen 

Ryan, Jen McMillen, and Craig Colbrook), 

we're off to the races. Now, here’s why it 

matters that College Democrats have a 

well-funded operation. 

The Democratic Party will not compete 

without young people. The sad truth is, 

despite the efforts from some of the par-

ty’s biggest supporters and elected offi-

cials, the Democratic Party has failed to 

engage, attract, and foster this generation 

of leadership. It took Donald Trump and 

many wonderful organizations outside of 

the traditional party structure nationally 

to get people off the sidelines and to run 

for office. In Illinois, Representative Cheri 

Bustos has done an admirable job with her 

program to build the bench, but that 

doesn’t alleviate the need for real invest-

ments in young people looking to get in-

volved in campaigns or to run for office 

themselves.  

If you need more evidence of the lack of 

investment in college students, just exam-

ine the DNC’s nonexistent budget for Col-

lege Democrats of America. It’s not a good 

model for success, but in Illinois we now 

have an opportunity to create our own 

operation, paired with the state party and 

ILDCCA, guided by party activists, leaders, 

and College Democrats ourselves.  

Whether it be the party organization, 

elected official, or candidate the future of 
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this party is dependent on fostering en-

gaged young people by including them at 

the table and not just in the mailers. That’s 

why we’re grateful for your support over 

the last year and half and I am proud our 

working partnership is just beginning.  

We’re excited to have hosted several fo-

rums for congressional primaries, the race 

for Attorney General, and the gubernatorial 

race. We will continue to have candidates 

speak on campuses and encourage our 

members to get involved in this year’s pri-

mary battles. That being said, we are more 

concerned with building assets to compete 

on the ground come the general election, 

as well as connecting our regions and chap-

ters for more collaboration. We also have 

made a point not to endorse in competitive 

primaries so that our attention is towards 

building our strength to be as impactful as 

possible for targeted and competitive races 

come the fall.  

We want to flip red seats blue and to help 

take back the house so we can take back 

our democracy. Our plan is simple and prac-

tical. First, we want to make ourselves 

known and reward chapters for working 

hard without any air support for years. The 

more we advertise person to person and 

campus to campus, the more people we will 

meet and attract them to come knock doors 

when we need them, especially if that is a 

funded operation. 

Then comes phase two-- which I call 

the, “travel the state, meet each other, 

and raise some money” phase. As I’m 

calling chapter presidents and party 

activists on the ground, people are ex-

cited about the idea that College Dem-

ocrats could actually have a budget and 

fund our own operations. That excite-

ment is leading to members and presi-

dents taking it upon themselves to or-

ganize regional retreats and fundraisers 

to not only connect local representa-

tives and candidates to College Demo-

crats, but also connect College Demo-

crats from one school to another in the 

same region. We are looking at having 

events across the state in early to mid-

March and after the primary.  

Phase three includes fundraising for our 

annual convention which will follow our 

incredibly rewarding convention last 

year that featured more than 200 stu-

dents in Central Illinois, memorable 

breakout sessions and speeches, and 

some good bonding between chapters. 

Conventions cost real money, but it’s 

always a valuable and needed weekend 

for College Democrats across the state 

to come together and hear from party 

leaders as well as from each other.  

Phase four is simple. Field matters, and 

as college students, we oftentimes 

knock doors and make phone calls 

when we have time to volunteer, or we 

intern and work directly for a candi-

date. But we want to fund our own 

field operation with the goal of spend-

ing $5,000 to $7,500 on field in our first 

election with our new PAC and finance 

council.  
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We want to invest where our chapters are, 

such as in the 13th congressional or the 

6th congressional, or with Nitika Richards, 

who is running for McLean County Clerk 

with several ISU College Democrats heavi-

ly involved. If we pick targeted races that 

we can win and have a good amount of 

college students on the ground already, 

we can make real impacts and track our 

progress in a way we haven’t before.  

We work with the Democratic party a lot. 

We’re hosting votebuilder trainings, in-

viting political organizations, elected offi-

cials, and candidates to campus, hosting 

forums, and debating fellow students all in 

the name of progress. For a while, I as-

sumed progress was synonymous with the 

Democratic Party, but after this past elec-

tion, I’ve reflected, as we all have, and I 

know that progress isn’t a given, and that 

the party isn’t always right. I believe to my 

core in community engagement and that 

people are smarter than we give them 

credit for. If we don’t engage new people 

in our politic and young people in our 

plans we will lose as a party. We win elec-

tions when young people are involved and 

turn out, and we lose elections when we 

don’t. We are ready to jump start this blue 

wave...are you? 

https://secure.actblue.com/donate/

cdil2018 

https://collegedemocratsil.com/ 

https://www.facebook.com/

CollegeDemocratsofIL/ 
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Every Vote Counts, So Doe Every 
Election 
By Jes Klass, NewFounders, @newfoundersHQ 

 

We’re entering a battlefield this year, 

there’s really no other way to put it. We’ve 

seen victories recently in Alabama with 

Doug Jones’ Senate victory and the 

#BlueWave in Virginia, but it doesn’t stop 

there. Now is not the time to get compla-

cent. We need to send a message this year 

and make a real statement to 45’s admin-

istration. This year, we all need to get out 

and vote.  

The 2016 presidential election yielded an 

estimated 58% voter turnout. While this is 

more than half of the country, by most con-

ventional grading standards it’s still an F. It 

means that over 40% of Americans had no 

input into our leadership, no input to our 

democracy. There are a few reasons for 

this, so let’s hang on before placing any 

blame. Some of the biggest contributing 

factors were factors not immediately in our 

control. Fourteen states had new voting 

restrictions in place for the first time in a 

presidential election. This greatly compli-

cated voting in some states and even con-

tributed to voter suppression. This is a 

problem. A huge one. But the only way we 

can fix legislation is by becoming active and 

voting.  

This is where we can make a huge differ-

ence. The only way to end voter suppres-

sion is by first ending voter complacency.  

Be honest for a second, do you know 

someone who didn’t vote in the most 

recent election?  

We do.  

This is what inspired us to create EveryElec-

tion, an app that makes voting easier than 

ever before. EveryElection takes the who 

(is running?), what (seats are being voted 

on?), when(is the vote happening?) and 

where (is my polling place?) out of the 

equation. (You know the “why,” so we did-

n’t have to include that part.)  

EveryElection is free and allows you to: 

• Input your address to find your 

polling place 

• Read information about what 

seats are being voted on, including 

who the incumbent and challenger 

are 

• Receive early and absentee voter 

information 

• Sync your contacts to find out 

which of your friends can vote in 

upcoming elections 

• Call/text those friends with one 

push of a button to remind them 

We’re trying to make voting as easy 

and stress-free as possible. We’re also 

trying to push advocates to push their 

friends.  

There’s nothing wrong with a little peer 

pressure between friends. In a 2008 

study in American Political Science 

Review was performed to measure the 

impact of social pressure on voter turn-

out. This study departs from prior work 

on this subject by conducting an exper-

iment designed to prime voters to 

think about civic duty while at the 

same time applying different amounts 

of social pressure in order to induce 

them to adhere to this norm.  

So, does peer pressure work?  

Unequivocally: yes. 

The control group in the study received 

no pressure, messaging, or interfer-

ence from the researchers and voted at 

a rate of 29.7%.  

The group that was sent a reminder in 

the mail that “voting is a civic duty” 

voted at a rate of 31.5%, a 1.8 percent-

age-point increase.  

The next group was told they were 

being studied, and they voted at a rate 

of 32.2%, a 2.5 percentage-point in-

crease over the control group.  

 

(Continued on page 7) 



 

 

The next group was told that they would 

be sent their household voting records 

after voting had happened, so all mem-

bers of the household would be aware 

whether the other members of the house-

hold voted or not. This group voted at a 

rate of 34.5%, an astounding 4.9 percent-

age-point increase to the control group.  

Finally, the last group was told they would 

be sent the voting records of their house-

hold and their neighbors after voting had 

concluded. This group voted at a rate of 

37.8%, an 8.1 percentage-point increase 

over the control group.  

You read that right. When voters were 

told that their family and neighbors would 

know if they voted or not: they voted 8.1 

percent-points higher than the group that 

was told nothing. To put that into per-

spective, 8.1 percentage-point result is 

larger than any mail effect gauged by a 

randomized experiment, it also exceeds 

the effect of live phone calls (Arceneaux, 

Gerber, and Green 2006; Nickerson 

2006b) and the effect of face-to-face can-

vassing (Arceneaux 2005; Gerber and 

Green 2000; Gerber, Green, and Green 

2003).  

So, to put it bluntly: yes, a little peer pres-

sure is okay when the fate of the nation 

depends on it.  

Peer pressure works, EveryElection is free, 

and there’s nothing to lose. We’re plan-

ning to release the app for web/Android 

and add new features that will allow you 

to organize call parties, receive push noti-

fications about elections, and rally voter 

advocacy about various issues. Don’t for-

get about local elections, every vote mat-

ters and so does EveryElection. 

 

This is one small step, but it’s a smell step 

towards a more transparent and open 

democracy.   

 

Download EveryElection for iOS 

[Continued from pg. 6] 
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