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President’s Message 
By: Doug House, President IDCCA 

      Chairman, Rock Island County Democratic Party 

We Democrats have our battles. We certainly 

do in my home county of Rock Island and we 

do in our state. In fact, I would say politics in 

our region is a full contact sport and not for 

the faint of heart. 

John Gianulis, the longest serving President of 

this organization often could be heard  

espousing the first commandment of our  

party. “Never Speak Ill of a Fellow Democrat”.  

It is a short statement he used that seems 

simple enough but it covers so much more 

than simply not calling attention to another 

Democrats short comings.  

Recently, there has been a more negative tone 

amongst fellow Democrats. This is not uncom-

mon to hear as a primary season draws closer. 

People will choose sides, work hard and be-

come invested in a particular candidate. The 

discourse of “if candidate X doesn’t win then I 

won’t vote for candidate Y” or “if candidate Y 

doesn’t win then I won’t vote at all.” Really? 

Would Donald Trump or any of the other  

dozen Republicans Presidential candidates 

be better than any one of the 3 Democratic 

Presidential candidates? Of course not!  

We must remember that the Democratic 

Party is a big tent. We accept multiple points 

of view and we fight for our causes. As we 

enter 2016 we should remember this and 

not forget the lessons we learned from pre-

vious elections. Fighting amongst ourselves 

only strengthens the Republicans.  

2016 is a year that holds so much promise 

for Democrats in our state and we should 

not lose sight of the prize. Let us remember 

that any of our candidates are better than 

the Republican candidates. Our candidates 

come from different backgrounds but they 

all come from a position of compassion for 

others, supporting the right for employees 

to organize and bargain in the workplace, 
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Advertising 
Are you looking to get your company’s infor-

mation in front of over 1000 active Democrats? 

Are you looking to support the IDCCA? Starting in 

February 2016 the IDCCA will offer sponsorships of 

our monthly Newsletter. Sponsorships will run on 

a monthly ($50 per month), 6 months ($250 and 

will run for 6 consecutive months) and yearly basis 

($500 per year). Sponsorship will include a stand-

ard business card sized (3.5in x 2in) space. Spon-

sorships will be limited to 16 Sponsorships a 

month. If you are interested in sponsoring the 

Newsletter, please email dan@ildcca.org for more 

information. 
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President’s Message 

[Continued from page 1] 

better educational opportunities for  

everyone, and they support access to social 

and economic justice for everyone regardless 

of race, gender, sexual orientation or  

infirmity.  

Democrats stand for something bigger than 

each of our selves or our officials and our  

candidates. We must remember that as we 

work as hard as we can until the March 15th 

primary that we don’t lose sight of who the 

real enemy is. Bruce Rauner and the  

Republicans! They get up and go to work 

every day to eliminate the essential protec-

tions, access and services of our state and our 

country. They are not for less government; 

they are for no government.   

Many of these electoral trends can be  

reversed and the Republicans policies 

stopped if we remain united and focused on 

our resolve. A good friend recently reminded 

me that in 1990 the Democrats held 6 of 8 

Congressional seats downstate. Now Demo-

crats only 1 of 6 seats. Democrats also held 

both US Senate seats. Now Democrats only 

hold 1 of the 2. As recently as a year ago 

Democrats held the Governor’s Office. I hope 

you get the point. If we don’t unite behind our 

candidates it will hurt us from the top to the 

bottom of the ticket.  

We have many great Democratic leaders with 

in our state and an excellent group of new 

leaders on the horizon. This is not a battle we 

can be divided on, there is a time to work for 

our individual purposes and visions and that is 

in the run up to the March Primary.  

I ask you to join myself and the IDCCA now to 

unite in a common cause to stop the Rauner 

Turnaround Agenda before it’s too late.  

Primaries are a healthy thing for our Party. 

Let’s remember though that we are all Demo-

crats and we should “Never speak ill of a fel-

low Democrat.” 

Doug House 

President 

Executive Director’s Message 
By Dan Kovats, Executive Director IDCCA 

Chairmen, 

I hope you are getting excited about 2016. 

Within Illinois this is a year when we will re-

claim a US Senate seat, reclaim the State 

Comptroller’s office and pick up numerous 

legislative seats all across our state. National 

polls are also suggesting that 2016 could be a 

good year for the Democratic Presidential 

candidate and several Congressional candi-

dates. If we work together, this could be a 

good year. 

2016 is also going to be a good year for the 

IDCCA. There are several things in the works 

that I believe will help our organization grow 

and will provide valuable resources to each of 

the County. One resource that will be going 

into effect at the next General Membership 

meeting. I will explain later in this newsletter 

but we will be online streaming our General 

Membership meetings. This will allow every 

Chairman the opportunity to participate in our 

meetings without having to drive to Spring-

field.  

We are also in the process of revamping our 

website. The new website will have resources 

like training videos, the entire 2016 Democrat-

ic ticket (broken down by each county), an 

event calendar for fundraisers and trainings, 

and an online location for all information re-

garding the 2016 Chairmen’s Breakfast.  

The IDCCA Newsletter is will also continue to 

grow each month.  I am looking at adding 

more information and training for each County 

Party. If there are any issues or training that 

you would like to see covered, don’t hesitate 

to let us know. We will also be highlighting 

positive things that our County Parties are 

doing. If there is something that you think we 

should know about, please let us know. 

We have also drastically ramped up our social 

media presence. We are posting on Facebook 

three to four times a day. Our posts will be pro 

County Parties and Democratic candidates, 

anti-Governor Rauner and his misguided Turn-

around Agenda and pro Organized Labor. Our 

social media is only as strong as you make it. If 

you haven’t already, please Like IDCCA on 

Facebook. If you’ve already Liked us, then 

share our posts on your personal Facebook 

page and your County Party Facebook page. 

The more people that see our information, 

the stronger our social media presence will 

be. Social media is an intricate part of mod-

ern politics and each of you can play a role in 

this. 

If anyone has any questions or concerns, 
you can reach me directly at 
dan@ildcca.org or ildemchairs@gmail.com. 
These are exciting times for IDCCA and the 

Democratic Party. I hope each of you is get-

ting ready.  

Respectfully Submitted, 

Dan Kovats 

Executive Director 

_____________________________________ 
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Welcome Back 
to the Iroquois County Democratic Party 

Illinois is one of the strongest  

Democratic states throughout the  

United States. We are only this strong 

because every one of our 102 County 

Parties is working in the same direction. 

Iroquois County is in the process of  

reorganizing their Democratic Party. 

The Iroquois County Democratic Party 

held an organizational meeting in early  

December. At that meeting, 3  

surrounding County Chairmen attended 

and have offered assistance. Thank you 

to Al Klein (Champaign), John Reis 

(Livingston) and Frank Wright 

(Vermilion), Doug House (IDCCA  

President) and Dan Kovats (IDCCA  

Executive Director). Thank you to John 

Willard (Kankakee) and Ed Homeier 

(Ford) who have also committed to 

helping rebuild the Iroquois County 

Democratic Party. Also Dale Strough 

has been selected as the Chairman. 

Welcome back to the Iroquois County 

Democratic Party and we look forward 

to working with you!  

_________________________________ 

Www.facebook.com/ILDCCA 
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Announcing, Go To Webinar 
for our next general membership meeting 

 

We will have a new change for our next Gen-

eral Membership meeting. We will be stream-

ing the meeting online through Go To Webi-

nar. A couple of weeks before our next meet-

ing each County Chairman will receive an 

email to register with Go To Webinar. You will 

then receive a log in and password to is spe-

cific to you. This log in and password is only 

for the County Chairman and should not be 

shared with anyone else. Only the County 

Chairman will have access to the online 

streaming of our meetings. Candidates or 

their representatives and other interested 

Democratic Party officials would still need to 

attend in person in order to participate in the 

meetings.  This program will not be eliminat-

ing the in person General Membership meet-

ings. Attending our General Membership is 

still the best way to get all of the information 

from IDCCA. 

In order to view the meeting, you will 

need the ability to view videos online and 

you will need consistent internet access. 

On the day of the General Membership 

meeting you will need to log into Go To 

Webinar prior to the start of the meeting. 

Once you have logged into the meeting 

you will be able to view the meeting. You 

will also be to participate in the meeting. 

You will be able to type in any questions 

or comments that you might have. Execu-

tive Director Kovats will be monitoring 

these questions or comments. He will 

share any information with the rest of 

the membership during the meeting. You 

will also be able to vote on any issues 

that come up during the meeting. During 

any votes a poll will pop up on your 

screen with all options for voting. Once 

voting has been closed Executive Director 

Kovats will share the online results with 

the rest of the membership during the 

meeting. You will also be able to down-

load any handouts that are given out 

during the meeting. 

The Executive Board will be doing a trial 

run with this program in January. After 

that we will hold a brief training for any 

County Chairman who is interested. This 

will be your opportunity to see what our 

meetings will be like and he will be able to 

answer any questions. 

This is a new experiment for our organiza-

tion. The goal of this is to increase partici-

pation from County Chairman who are 

unable to attend the meetings. This is also 

a way for our organization to continue to 

improve with technology. We have the 

ability to be a strong organization and this 

will be a tool that can help make us 

stronger. 

__________________________________ 
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Here are a few ways you can start to build 

that relationship, and build a base to acti-

vate: 

 

Partnerships. Work with organiza-

tions that are already engaging 

this demographic to co-host 

events and promote opportuni-

ties. Groups like Young Democrats 

of Illinois, Men4Choice, and Politi-

cos, Bureaucrats and Friends are 

natural fits. 

Leverage Social Media. Millennials 

rely on social media for infor-

mation and interaction. Post inter-

esting content and volunteer op-

portunities. You’ll earn bonus 

points when you can engage peo-

ple with strong followings to share 

out the information for you. 

Create Opportunities for Face Time. 

Host happy hours, town halls, etc. 

Get specific with issues millennials 

care about, and bring the candi-

dates to the table. 

 

Once you’ve got the base built, the question 

still remains – how do you get them to mo-

bilize? Make it fun, and make it about com-

munity. Whether it’s brunch before the 

doors, or a happy hour afterward, including 

something social as part of the activity is an 

attractive proposition.  

 

With ingenuity, persistence, and attention 

to detail; you can successfully turn Millenni-

als into invaluable members of your team. 

Engagement now means you’ll have these 

valuable allies for years to come.  

Eloise D. Bahmasel is the President of the 

Young Democrats of Illinois 

_____________________________________ 

Want to Engage  
Millennials?  
Meet Them Where They 
Are 

By Eloise D. Bahmasel 

Meet the Millennials. You probably know them 

by many different names, but in 2016, they’re 

adults between 19 and 35. They are already 

one third of the U.S. labor force. By 2020, 

they’ll represent 40% of the electorate. Want 

to win elections in the future? You’ll need their 

votes. Simply put, Millennials matter. But de-

spite all the talk of their demographic heft, it’s 

worth asking: how do we engage and activate 

Millennials in Democratic politics?  

 

This is a complex issue, because we know Mil-

lennials are less likely to identify with partisan 

politics. They vote less for the party (when 

they vote at all), and more for the issues on the 

ballot. With technological advances, this gen-

eration is less likely to feel connected to their 

communities than ever before. They’re still 

engaged, but you won’t find them at Kiwanis 

or Rotary Club meetings. You probably won’t 

find them at DNC events either. Knowing that, 

how do we build the next generation of pre-

cinct captains and super volunteers, door 

knockers and phone bankers, when we aren’t 

sure that we’ll even get them to the polls? 

There are no simple answers, but it starts with 

building authentic relationships with Millenni-

als; and that can only happen when you meet 

them where they are 

WWW.ILDCCA.ORG 



 

 

The  
Basics  
of  
Field 

By Tyler Powers 

The portion of the campaign that includes 
knocking doors, making phone calls, recruit-
ing volunteers, and engaging the voters is the 
field program. There is no one way to write a 
manual on how to properly run a field organi-
zation for your campaign, but I am going to 
attempt to do just that. I plan on covering 3 of 
the main items that can lead to a successful 
basic field plan to help Democrats win the 
war on the streets.  

The first main pillar of a good field organiza-
tion, and the foundation of your organization, 
are your volunteers and paid canvassers. Now 
I know that many of the campaigns can’t 
afford to pay people to walk doors and to 
make phone calls so that puts more reliance 
on your volunteers. These  
people who you would want to target are the 
closest people to you. Personally, I have had 
friends and family become some of my best 
volunteers because they were the ones  
closest to me. The more volunteers you have, 
the better off you’ll be. You’ll be able to knock 
that many more doors or make more phone 
calls during the day because of the extra work 
force you have. But how do you recruit these 
people? First, you have to make “the ask”. 
Simply, just ask them if they would consider 
volunteering a few hours of their time to help 
elect your candidate. Just asking will go a 
long way on getting people into the  
campaign office and remember, the worst 
thing they can say is no. Build up your  
volunteer base and keep them happy. These 
are the most important people in your  
campaign because they are the ones carrying 
out your message and your candidate. They 
are meeting and talking to people every day 
so make sure to keep them happy, feel wel-
comed, and they will keep coming back to 
help you deliver your message.  

The second pillar is to make sure you have a 
training program set. You need to make sure 
that everyone in your campaign, especially 
volunteers, are trained on how to canvass 
properly and effectively. A senior member of 
the campaign should lead the training and 
they can be done in groups to make sure that 
everyone gets the same  
training and same message. Some of the 
topics I would cover is to go over is the  
message you’re trying to tell the voters, how 
to read their walk sheets, how to mark their 
walk sheets, and any tips that you’ve found 
helpful during your time canvassing. All of 
these things will make their lives easier as 

well as your own.  A properly trained canvass is 
vital to your success. 

Finally, the third pillar of a basic field operation 
is targeting your voters. If you were to blindly 
go to every door in the district that you’re 
walking, you will waste your time,  
resources, and effort. If you knock on 
someone’s door that is a GOP precinct  
committeeman, you won’t be likely to get his 
or her vote. This is where targeting comes into 
play. A few simple steps will go far in targeting 
your races. If you know they are going to vote 
for your candidate and are likely to go out to 
vote, you shouldn’t knock on their door until 
election day and Get-Out-The-Vote efforts 
start. Another tip is to figure out the opposite 
of if they’re on your side, like the republican 
precinct committeeman or republican office 
holders. They aren’t likely to vote for your 
candidates so it isn’t worth your time to knock 
on their doors. Lastly, coordinate with other 
campaigns to work on targeting the right  
people in your district. Coordinating with other 
campaigns, where possible, is the definition of 
the mantra of working smarter, not harder. 
This also ties in the previous two pillars of a 
basic field operation because it helps in getting 
more people on the streets and making sure 
they’re trained properly. Democrats working 
together make us stronger. 

Democrats united going into 2016 are vital to 
our success. From our friends in organized 
labor to our everyday volunteers in our local 
parties, we all need to make sure our friends, 
family, and neighbors realize what is at stake 
in 2016. A good field program, built with these 
basics, will give you a start to building up your 
ground game. Be sure to take advantage of 
any local training you can in your area on 
things like Votebuilder, canvassing,  
organizing, and any other ways to improve 
your skill set. I hope this was helpful to you and 
please continue to check back here often to 
continue to lead us to a 2016 victory.  
 
Tyler Powers has worked as Field Director for 
Mike Jacobs for State Senate in 2012, 2014 
_______________________________________   
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Workers’ Compensation 
Reform Must Start with 
the Insurance Industry 

By Perry J. Browder 

 

In 2011, at the urging of the state’s leading 
business organizations, bipartisan majorities 
of Illinois lawmakers approved a workers’ com-
pensation “reform” law aimed at reducing 
costs for Illinois employers. It forced workers 
to forfeit long-standing rights in exchange for 

insurance companies being transparent with 
pricing and passing savings along to employers 
in the form of rate reductions. Unfortunately, 
the insurance companies have not held up 
their end of the bargain. 

Cries from Governor Rauner and his big busi-
ness and insurance industry supporters for 
more so-called “reforms” will only further un-
dercut the rights of injured workers while 
boosting insurance industry profits and shift-
ing even more risk and burden onto taxpayers. 
Lawmakers should reject the governor’s race-
to-the-bottom policies that benefit the 
wealthy few at the expense of nearly all Illi-
noisans. 

The cost of workers’ compensation is indeed 
declining steadily for Illinois employers and, 
especially so, for the insurance companies 
writing those policies. As the Illinois Workers’ 
Compensation Commission stated in its FY 
2014 report, Illinois employers experienced the 
largest decrease in workers’ comp premiums 
among all states. And the commission antici-
pates further savings once the full effects of 
the 2011 workers’ comp overhaul are felt. 

As for insurers, the IWCC said they enjoyed a 
19 percent decrease in loss costs (benefit pay-
ments) between 2011 and 2015. And according 
to a 2015 report from the Illinois Department 
of Insurance, profits within the state’s workers’ 
comp sector have steadily grown since 2010. 
The “long term trend indicates an overall im-
provement in both profits and loss ratio within 
the workers’ compensation market in Illinois,” 
the agency concluded. 

The truth is that the 2011 law – those changes 
sought by the business community, and which 
were largely to the detriment of men and 
women injured on the job due to no fault of 
their own – is producing the desired result: 
lower costs for insurance companies and em-
ployers. 

Dependence on food stamps and reliance on 
public health care programs should not be the 
fate for Illinoisans injured at work. Insurance 
companies would have the public believe that 
the state’s workers’ compensation system is 
too generous toward the interests of injured 
workers, but in fact, it’s all that’s standing be-
tween those men and women – many of whom 
may no longer work due to their injuries – and 
a life of poverty. 

[Continued on Page 5] 

 

 

 

 



 

 

Insurance companies are taking advantage of 
both workers and employers. Illinois lawmak-
ers should instead examine insurance compa-
nies’ lack of transparency and cooperation 
with the law they accepted in 2011.  

No matter how many benefits are cut, medi-
cal reimbursements are lowered, and claims 
are denied, the state’s businesses won’t see 
corresponding savings without our leaders 
addressing the promises previously broken by 
the insurance industry. Strictly regulating 
insurance premiums, not further curtailing 
injured workers’ rights, is the key to manag-
ing employers’ workers’ compensation costs.  

 

Perry J Browder is the President of the Illinois 
Trial Lawyers Association 

______________________________________ 
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Reaching Millennials 

By Matt Fruth,  

 

 
 

A number of surveys have been conducted in 

order to look at voters under the age of 30 and 

what drives them to vote and why those that 

don’t vote choose not to. For those that do 

vote the positions of the candidates are the 

most important factor and the candidate’s 

positions matter more to younger voters than 

any other age group. When they don’t vote it is 

most likely for a lack of interest. Something to 

keep in mind when trying to recruit new volun-

teers and voters who are under 30 is that they 

are the age group most averse to being cate-

gorized into traditional party labels. 

Issues 

Transparency – Millennials want decisions and 

processes to be in the open. This applies to 

both government and political organizations. 

Student debt – This is highly relevant to issue 

to Millennials and soon to be voters. They 

might not be thinking about it too deeply 

while they are in college but having a position 

can be an opening to a full persuasion conver-

sation. 

LGBTQ rights in regards to work place, hous-

ing, etc – While Illinois passed gay marriage 

rights prior to the decision by the US Supreme 

Court there are still many issues around equal 

rights for LGBTQ citizens. There are still no 

federal protections against discrimination on 

the basis of sexual identity, gender identity, 

and sexual orientation as there are protections 

on the basis of race, ethnicity, and religion. 

Support for equal rights and protections for 

the LGBTQ community has had strong support 

among Millennials across all political parties. 

Criminal justice reform – Prior to the rise of the 

wide public scrutiny of law enforcement  

abuses there was a growing movement to look 

again at prosecution and sentencing laws and 

guidelines around numerous crimes, but most 

particularly drug possession and use. This is 

also an issue that has appeal across party lines. 

Voting access – With the increased mobility 

and technological immersion of Millennials 

there is an interest in automatic voter  

registration and Election Day registration.  

Recruitment 

Social aspect – Holding a meet and greet or a 

happy hour event where there is just  

conversation or meeting of candidates in an 

unstructured setting is a common tactic. Also 

look at having a socializing aspect around your 

field activities such as a lunch/dinner after a 

phone bank or have canvassers return packets 

to a local bar or restaurant where they can 

warm up and share stories. 

Information – Let the volunteers know how 

the assigned task will contribute to victory. 

There have been studies that document the 

effectiveness of canvases, phone banks, and 

direct mail as methods of voter contact. 

Empowerment/trust – Don’t micromanage 

younger volunteers any more than you would 

your older volunteers. Train them and put 

them to work.  

Technology – If you are going to be using VAN 

for phone banks make sure you have a wifi 

connection and encourage them to bring their 

own laptops. Set up a power strip with phone 

chargers for a variety of devices so volunteers 

can plug in their phones while they wait.  

Encourage use of the app MiniVan, it is intui-

tive enough for them to use and it uploads the 

data into your system saving time on data 

entry. 

Payback – Some organizations will offer  

incentives for work done. Organization  

members who volunteer a certain number 

of hours are comped a ticket to fundraising 

event as they “gave at the office.” Another 

incentive that I have seen work well is using 

the organization to work on a particular 

issue and opening the selection of the issue 

to a vote of the volunteers.  

Matt Fruth is an Oak Park Library Trustee, 

Past President of the  Young Democrats of 

Illinois , Past DNC Committeeman for 

Young Democrats of America 

____________________________________ 

We are in the process of completely 

revamping the IDCCA website. One of 

the new features to the website will be 

a Google event calendar. This will be 

an easy way for individuals to view and 

copy the events to their own personal 

calendar. If you are interested in hav-

ing any County Party events, County 

Party fundraisers, trainings, viewing 

parties or candidate fundraisers listed 

on our calendar please send all of the 

information to dan@ildcca.org. We will 

make sure that they get posted.  

________________________________ 

If you have an article or an issue that 

you would like to see in a future issue 

of the newsletter please submit that us 

at dan@ildcca.org and we will see 

about getting it included.  

________________________________ 

IDCCA Contact Information: 

Mailing Address 

PO Box 3445 

Springfield, IL 62708 

Physical Address 

316 E. Monroe 

Springfield, IL 62701 

Phone 

217-753-3380 

Email 

dan@ildcca.org 
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